Annex 1

Checklist for evaluating communication capacity of USAID Ukuk Bulagy potential grantees
	Assessment tools
	Yes/No
	Comments

	The organization has developed and submitted a communication strategy for the project in accordance with the recommendations in Annex 2
	
	

	The organization has clearly defined the target groups of the project
	
	

	The organization has allocated a minimum budget (10%) for external communications (development of media products/campaigns, the presence/attraction of a PR specialist)
	
	

	The organization has online platforms (website/channels in social networks)
	
	

	The organization plans to collaborate with media/bloggers on the project
	
	

	All public materials within the project are carefully reviewed by the project manager and, if necessary, by representatives of the USAID Ukuk Bulagy project prior public use
	
	

	The organization is responsible for complying with the USAID Ukuk Bulagy branding and marking policy in all public events and materials
	
	




Annex 2

Communication Strategy Elements for USAID Ukuk Bulagy grantees
	Provide a brief description of the project and describe the overall goal
	 

	The purpose of the communication strategy: 
Describe the key communication objectives of the project and the expected outcomes
	 

	Target audience(s):
Briefly describe the key audiences of your project
	 

	Key messages: 
List the key messages you would like to convey to each key target audience.
	 

	Activities/products:
Briefly list key outreach activities/products and approximate timeframe for implementation.
	 

	Communication channels and tools: 
List the main communication channels and specific tools you plan to use.
	 

	Monitoring and evaluation: 
Specify how you plan to measure the effectiveness of your communications efforts (qualitative and quantitative indicators).
	 

	Budget:
State the approximate budget allocated for communications, including the specific project member(s) responsible for leading communications.
	 



